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OSHEE ORIGIN

Polish brand, dominates the domestic functional drink market

Inspire and Motivates to Action and Healthy Lifestyle

Sport in the Brand’s DNA
Modern product design

Present in 55 international markets
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OSHEE ORIGIN

OSH EE THE TRENDIEST BRAND IN THE FMCG

A BRAND THAT INSPIRES LEADER

IN THE ISOTONIC AND FUNCTIONAL
DRINKS CATEGORY IN POLAND

ACTION, PHYSICAL ACTIVITY
AND A HEALTHY LIFESTYLE

LIVE, FIGHT, WIN!

HYDRATED BY

OSHEE "WC RLI™

IS A COMBINATION
OF PROFESSIONAL AND
AMATEUR SPORT AND LIFESTYLE




AREAS OF COMPETENCE OSHEE W< RL

SPORT LIFESTYLE

PROFESSIONAL AMATEUR

LIVE, FIGHT, WIN!
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HISTORY OF OSHEE BRAND

OSHEE “VCRLI™
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OSHEE is a leader on the market i start of cooperation with | OSHEE becomes a spansar of | exXpans on (:-r the portfolio OSH EE
of isatonic and vitamin procucts | Borussia Dortmund club | Polish National Football Team | in collaboration with CD Projekt RED
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First OSHEE isotonic drink concract with Joanna Jedrzejczyk Robert Lewandowski 2
on the Palish Real Madrid club kranc ambassador krand ambassador IGA SWIATEK
brand ambassador



OSHEE 2023
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TREND SETTER IN HEALTHY LIFESTYLE

OSHEE
84% BRAND PRODUCTS DO NOT
CONTAIN ANY PRESERVATIVES

980/ PRODUCTS DO NOT CONTAIN
o GLUCOSE-FRUCTOSE SYRUP
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. ROMANIA PORTFOLIO OSHEE VW RLI

PORTOFOLIU OSHEE
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VITAMINS & MINERALS

OSHEE "'

VITAMIN (NI LEMONADE

1 ERCTOM BN

LOW CALORIES

Bauturi Izotonice Apa cu vitamine Limonada cu vitamine Batoane proteice
750 ml 555 ml 555 ml 49 g



2024 BRAND BUILDING ACTIONS - ROMANIA

OSHEE “VCRLI™

OOH and Metro branding campaign (June — July)



2024 BRAND BUILDING ACTIONS - ROMANIA OSHEE W RLI®

Tv Spot on Eurosport during Wimbledon

TIMING & LOCATIONS
01-16.07.2024

wol)ow

TV SPOTS *-UROSPORTH 100 x 15 sec

TV SPONSORSHIP »-UROSPORTH 300 x 6 sec

The feed for the CEE region is combined and sponsorship and spot broadcasts cover
5 markets: Slovakia, Czech Republic, Romania, Bulgaria, Hungary. 1 million impressions
ad rectangle on eurosport.com and geotargeted CZ.

The total estimate of the number of contacts is estimated at 14 million contacts.



PRESENCE TO FITNESS EVENTS

OSHEE "WC RLI™

Fitness Hub (June)

Sense4Fit (September)
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PARTNERSHIP WITH AMATEUR SPORT EVENTS OSHEE W& RLI

BUC 10k run / Sampllng Oslea Run/Oshee Iso in kit and
ol : hydration points
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RADU RESTIVAN/321 sport partnership

OSHEE "WCRLI™

@:.
¢ Roa d to UTM B” d Oc u me nta ry OSHEE meets Chicago Marathon!

Stiat c3 tudratarea in cursele de alergare este extrem de important3? Procesul de hedratare
trebuie tratat corespunzator atat inainte de maraton. c3t 5i dupa cei 42 de kifometn alergati.

e P ro d u ct p la c e m e nt Atunci cand ai un zbor lung inainte si dupa maraton. deshidratarea poate aparea din cauza

umiditatii din avion.

° CI t Acest lucru poate duce |a duren de cap & scaderes performantes sportive, de aceea o bautura
e n 0 rs e m e n izotonica poate face minuni in cazul unui program aglomerat
Formula de carbohedrati-electrality imbunitateste absorbtia aper in timped exeratulor fizice s
contribuie Ia mentinerea unei performante de anduranta pe durata exercitifor de rezistenta
p'e...ngl.-;.
#321sport *RunningCulture #OSHEE #Ad #Hidratare #*HydrateForGreat

e—/ | Attendance to Chicago Marathon
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OSHEE:

Indiferent daci alergi pentru un record persors! sau pur i simolu pertru
bucuria de a te misca, bauturs izotonica Us=EE ests un combustioil
a.Cuaformula
electrelit, aceastd bavturd iti asigurd hidratarea opima i refscerea
rapidd, mentingnoa-ti muschi pregatiy la fecars pas.
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pentru pertor caronhidrati si

Bogata in vitamine esentiale 5i minerale precum potasiu 5 magneziu,
OSHEE 12 incurajeazd s& fil cea ma: bund versiune a ta. fecare 'nghititura
te acuce mai anroape de linia de tinish, alimentandu-t ambitia <i setea
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. ROMANIAN FOOTBALL FEDERATION PARTNERSHIP OSHEE W RLI®

Official Sponsor
Romanian Football Cup
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. ROMANIAN FOOTBALL FEDERATION COLLABORATION OSHEE W& RLI®

Contract for 5 years, starting with Q4 2024

50 broadcasted matches per year on live TV/10 + 20 sec TV ads during each broadcasted match
(DigiSport and PrimaSport).

15 minutes on the LED board surrounding the football pitch.

Branding exposure on all printed materials (agenda of the event, tickets, parking, promo leaflets)
and conference and interviews billboards/panels.

cupa Betano

ROMANIEI

* 7 FINALA

STADIONUL MUNICIPAL SIBIU



FRF partnership/OSHEE_Cupa Romaniei_10s_2024.10.24_YT.mp4
FRF partnership/OSHEE_Cupa Romaniei_20s_2024.10.24_YT.mp4

ROMANIAN FOOTBALL FEDERATION COLLABORATION OSHEE W& RLI®

Display of OSHEE products on table during press conferences and the live draw for each phase of the
competition

Outside giant stadium branding for the Cup Final and Supercup.

Monthly exposure on all Federation's online environment (YouTube, FRF website, Facebook and
Instagram).
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ROMANIAN FOOTBALL FEDERATION COLLABORATION OSHEE Wi RLD
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Place coolers with Oshee isotonic drinks 5!—55:; 1 ot
: SR e _O®
to be consumed by players and teams’ technical staff D751 i 0.751

*work in progress

during games.
Activate during relevant matches.

Tickets for all games (VIP, 1t class, regular); special package
for the Romanian Cup Final and Supercup.




ROMANIAN FOOTBALL FEDERATION COLLABORATION OSHEE W& RLI®

Romania Cup Audience (est 12 mil for 24/25 season)

@ CUPA ROMANIEI

TV AUDIENCE

Comparison between the most important football competitions broadeasted in Romania - How many
people watch on average every match from each competition?

o
I T () cura romANiE:
254000 [ BPHTAN
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242.000 Doyt

TOTAL AUDIENCE FOR THE SEASONS COMPARATIVE ANALYSIS
2020-2023 SEASONS 2018-2023
HNr of Broadcasted Games 2417 mf;ﬁ;a;u;wmma-ama
27 G 51 mil total audience season 2020-2021 Stadlum Attendance ana coectatoce for the 2019-2020
! 1980 egetiivseun.
25 6,37 m il total audience season 2021-2022 4 21 7 E::E: Specantsorhe 20222023
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OSHEE

THANK YOU!
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